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A Note from the Team

We are happy to present issue 5 of our GEM Movers’ Magazine. This issue is all about branding, advertis-
ing and increasing social media presence. Each month we are rolling in new ideas to help our members 
out. We want our members to succeed within our group and also to advance their marketing presence 
which in turn will help them gain more business. Last month we extended the audience which reads 
the GEM Movers’ Magazine and this month we have some great advice and tips to help our members 
with everything marketing and advertising related! Keep an eye out for our members’ advertisements 
and notice the use of hashtags and color choices which are all helping to improve the branding of each 
member in Global Exclusive Movers’ Network. Keep a look out for the following tags;

#GEM, #GEMmover, #GlobalExclusiveMoversNetwork, #BeExclusive, #GEMExclusiveMover, #Removals, 
#InternationalMoving, #GEMmember, #GEMMoversMagazine

These are our chosen network tags and they will feature on all social media posts that we make. Our 
biggest aim is to provide our members with a high quality of service and to help them attract more 
business. As you will see in this issue we are working hard to increase our members branding and en-
deavoring to showcase their services to a wider audience each month. With the international business 
world constantly evolving, it is paramount that a group like ours breaks out of the traditional ‘network’ 
mold and offers increased benefits and incentives as well as guidance and advice to help our members 
stay on point in this fast changing business world. I strongly believe that we are doing this and that the 
group, although young, is quickly becoming a world class group of removal experts. We will not rest on 
our laurels however; we continue in the pursuit of greatness!

Not a member yet? Why not? Global Exclusive Movers’ Network (GEM) is building momentum and peo-
ple are talking about us. As an exclusive group, we are only after one member per city, so if your city is 
free and you are interested in becoming a member, act now before you miss your chance!

If you are interested in being featured in our digital magazine but you are not a member, that’s OK! We 
are happy to feature non-members (as long as we don’t have a member in your location). This gets you 
known to a wider audience without breaking the bank. 

The rate card for non-member advertisements are: 

Half page Ad in 2 editions: 275 USD
Full page Ad in 2 editions: 500 USD
All Ads are hyperlinked to your website.

Due to the holidays in December, Issue 6 will be released at the end of January. 
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In France and abroad, Activmoving brings you 
its expertise for a tailor-made service combining 
comfort and security, in order to accomplish a 

seamless international move, and lay the 
successful foundations of a new life. 

By boat, by road or by plane, Activmoving relies 
on a network of international partners woven over 

the years with specialists to offer you a 
tailor-made move. 

All or our sevices offer a complete door-to-door 
removal with complete peace of mind!

+33(0)4 82 33 71 28
contact@activmoving.com

www.activmoving.com
   

Cost effective. Fast. Reliable.
www.eagletransgroup.com

By Land
From Bangor to Baja, Seat-
tle to Sarasota, our 
cornerstone division of 
blue and yellow striped 
tractor-trailers is commit-
ted to providing reliable 
transportation for all of 
your interstate commerce 
needs. Let Eagle Van Lines 
help you keep your global 
mission on track. 

By Sea
Thanks to our international 
network of FIDI 
accredited partners and 
access to the most 
affordable rates today’s 
ocean carriers have to 
offer, you can rely on Eagle 
Van Lines to guarantee 
smooth sailing to keep your 
global mission on track. 

By Air
With 87,000 flights per 
day over the United 
States alone, don’t let the 
opportunity for fast transit 
of your goods fly right by. 
Let Eagle Van Lines land 
you the right flight for your 
shipping needs and keep 
your global mission on 
track. 
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#MovingToFrance #MovingFromFrance 
#InternationalRemovalService

https://www.activmoving.com/
https://www.activmoving.com/
https://www.activmoving.com/
https://www.activmoving.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
https://www.eaglevanlines.com/
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Industry News
Stricter Rules for Plastic Litter from Ships

By	2025,	all	ships	will	have	tougher	regulations	regarding	loss	and	garbage	disposal	by	the	International	Mari-
time	Organization	(IMO).	This	will	include	review	of	placards,	garbage	management	plans,	garbage	record-keep-
ing,	compulsory	mechanisms	to	declare	loss	of	containers	and	identify	number	of	losses,	and	communication	of	
locations	of	lost	containers.	Dumping	plastics	into	the	ocean	is	already	prohibited	by	the	International	Conven-
tion	for	the	Prevention	of	Pollution	from	Ships	(MARPOL),	but	plastics	are	still	being	thrown	into	the	sea.	This	
causes	harmful	effects	to	marine	life	and	shipping.	

Story	Credit:	World	Maritime	News

A New Container Shipping Association
 
Digitalisation,	 standardisation,	 and	 interoperability	 are	 the	 focus	
of	 a	 new	 association	being	 launched	 by	Maersk,	 CMA	CGM,	Ha-
pag-Lloyd,	MSC	and	Ocean	Network	Express.	They	want	common	
information	technology	standards	to	be	openly	available	and	free	
of	charge	for	all	stakeholders.	They	say	it	is	in	the	best	interest	for	
everyone	to	have	less	red	tape	and	more	transparency.	There	are	
many	associations	in	the	shipping	industry,	but	this	one	is	neutral	
and	non-profit	to	deliver	benefits	for	the	industry.	The	association	
isn’t	named	yet,	but	will	begin	in	2019.	New	members	are	welcome!

Story	credit:	Splash247

New	measures	include	the	following:	
	 •		a	proposed	study	on	marine	plastic	litter	from	ships
	 •		looking	into	the	availability	and	adequacy	of	port		
	 				reception	facilities
	 •		consideration	of	making	marking	of	fishing	gear		 	
																	mandatory,	in	cooperation	with	the	Food	and	
	 				Agriculture	Organization	(FAO)
	 •		promoting	reporting	the	loss	of	fishing	gear
	 •		facilitating	the	delivery	of	retrieved	fishing	gear	to		
	 				shore	facilities
	 •		reviewing	provisions	related	to	the	training	of	
	 				fishing	vessel	personnel	and	familiarization	of	
	 				seafarers	to	ensure	awareness	of	the	impact	of	
	 				marine	plastic	litter
	 •		enhancing	public	awareness
	 •		strengthening	international	cooperation,	in	
	 				particular	FAO	and	UN	Environment.

https://worldmaritimenews.com/archives/263635/imo-eyes-tougher-measures-to-reduce-marine-plastic-litter-from-ships/
https://worldmaritimenews.com/ 
https://splash247.com/worlds-largest-liners-launch-new-container-shipping-association/ 
http://Splash247.com/


Story	credit:	World	Maritime	News

NYK Super Eco Ship 2050

NYK	 Group	 unveiled	 an	 emission-free	 ship	 named	
the	NYK	 Super	 Eco	 Ship	 2050.	 In	 cooperation	with	
MT1	and	Flomatic,	they	have	managed	to	cut	the	en-
ergy	needed	to	power	the	ship	by	70%	by	decreas-
ing	water	friction,	reducing	weight,	introducing	fuel	
cells,	 and	 using	 highly	 efficient	 propulsion	 devices.	
The	 ship	would	 rely	 on	 solar	 energy	 and	 hydrogen	
produced	from	renewable	energy	sources	to	create	a	
zero-emission	vessel.	

Industry News

5   Global Exclusive Movers’ Network (GEM) | Network Magazine - Issue 5 | www.globalexclusivemovers.com

Possibly the Most Expensive Gallery Relocation

The	New	South	Wales	state	government	is	moving	forward		with	a	
controversial	plan	to	relocate	the	Powerhouse	Museum	from	Central	
Sydney	to	a	western	suburb.	It	is	estimated	to	cost	890	million	USD	
making	it	the	most	expensive	and	complex	museum	move	anywhere	
in	 the	world.	 The	Powerhouse	Museum	 is	 known	 for	being	an	ar-
chitecural	gem,	but	wasn’t	protected	by	heritage	legislation,	so	the	
building	will	be	torn	down	and	the	land	sold	to	fund	the	move.	It	will	
be	moved	to	a	much	smaller	building	that	is	also	at	risk	of	flooding,	
so	many	fans	of	the	Powerhouse	are	not	impressed.	

Story	credit:The	Art	Newspaper							Photo:	Powerhouse	Museum

Photo	credit:	NYK	Group

Main	Features:	
• Hull	-	Lightweight	materials	were	used	to	reduce	the	weight,	computer-controlled	devices	give	active	stabil-

ity,	and	frictional	resistance	between	the	ship	and	the	water	is	lowered	with	air	lubrication	(bubbles).	
• Energy	-	Hydrogen	fuel	cells	produced	from	renewable	energy	sources,	waste	heat	recovered	from	fuel	cells,	

and	solar	power	on	long	voyages.	
• Maintenance	-	Physical	conditions	will	by	digitally	analysed	from	land	offices	by	digital	twins	to	help	with	

accident	prevention	and	optimal	maintenance.	
• Port	and	Cargo	Handling	-	Route	planning	will	be	done	by	the	fleet,	not	just	the	ship,	enabling	just-in-time	

arrival.	Port	stays	will	be	minimized	by	automatic	mooring	and	efficient	ship	to	ship	cargo.	

https://worldmaritimenews.com/
https://worldmaritimenews.com/archives/264771/nyk-steps-into-the-future-with-super-eco-ship-2050/ 
https://www.theartnewspaper.com/news/sydney-museum-move-could-be-most-expensive-gallery-relocation-in-history
https://www.theartnewspaper.com/news/sydney-museum-move-could-be-most-expensive-gallery-relocation-in-history
https://maas.museum/powerhouse-museum/
https://www.nyk.com/english/news/2018/1191954_1687.html
https://www.nyk.com/english/news/2018/1191954_1687.html
https://maas.museum/powerhouse-museum/


WHY CHOOSE 
KELLYS EXPRESS? 

At Kellys Express we know that our 
client deserves the best. When it 

comes to the services we provide, our 
experience allows us to give you the 
best door-to-door service. When you 
entrust us with your precious posses-
sions, you will be sure that you have 

placed them in the best hands 
anywhere in the world. 

WWW.KELLYS-EXPRESS.COM

ABOUT COMPANY 
Kellys Express is Indonesia’s leading 
Moving and Mobility provider based 
in Jakarta. We have moved client’s 
personal belongings all over the world 
and our reputation and commitment to 
service is first class. 

    Whether you are a large   
                    organisation, an expat       
                      relocationg or even 
  moving locally, we can  
      always help you. 

       We think outside the box!

Local
Moves

International 
Moves

Office 
Relocation

Global 
Mobility 
Services

Secure 
Storage

Special 
Products

We offer you the best removal 
and storage solutions for 

individuals and businesses. We 
work in partnership with 

International removal 
companies to ensure your 
move is professional and 

seamless no matter where you 
move to.

Male, Maldives

Our services include: 
 International Moves
 Domestic Moves
 Office/Household Moves
 Secure Storage
 Vehicle Transfer
 Insurance

www.ologline.com
Email: waheed@ologline.com
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https://www.kellys-express.com/
http://WWW.KELLYS-EXPRESS.COM
https://www.kellys-express.com/
http://www.ologline.com/index.php


Q: When did you get involved in the 
removal industry? 

     From the year 2004, when I was 
headhunted by a local moving compa-
ny to be their General Manager, and 
to develop their business in Indonesia 
and worldwide.

Q: What made you become involved 
in removals?

     I have been involved in the shipping 
industry, since the 70s, starting with lin-
er operator, general cargo agent, ship 
owner, freight consolidator and group-
age operator. There was a synergy 
between the shipping and forwarding 
business  and removals business.

Q: What has been the highlight of 
your career so far? 

     To have been  selected as a ser-
vice provider of two large RMCs. and 
to maintain 10/10 satisfaction rate from 
their clients, on a quarter to quarter ba-
sis. Lately, to achieve ISO 9001 stan-
dard and FIDI affiliate membership. 
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Featured Mover - M.T. Rajah

 

Q: What problem in the industry do 
you think GEM is working to solve?  
 
     To select moving companies with 
accredited experience and certification 
who can serve  internationally to any 
part of the world with the understand-
ing of the destination rules and culture 
differences, not always expecting the 
high returns, but the service that clients 
would be proud of having received, who 
in turn can remember  to recommend a 
GEM partner to their peers and friends 
with a sense of satisfaction.

https://www.kellys-express.com/


Global Exclusive Movers’ Network (GEM) | Network Magazine - Issue 5 | www.globalexclusivemovers.com   8

Q: What do you feel is the biggest 
problem in the removal industry 
right now?

     Personal service and to meet the 
higher expectations and satisfaction 
from the end user, who is very mindful 
of the costs involved. 

Q: What attracted you to our new 
exclusive network? 

     I felt the group was exclusive, able 
to concentrate on a select few to ex-
change ideas and improve on using 
the social media facilities as better 
marketing tools.

Q: What do you look for in an over-
seas company before you agree to 
work with them? 

   Their credentials, location/local 
knowledge, familiarity  with personnel 
handling destination services. Mainly, 
their references, past performances 
within the industry, to ensure, adher-
ence to anti-bribery, corruption and 
other related issues.

Q: As a Global Exclusive Movers’ 
Network Committee member how 
would you like to steer the network 
and what can we as management 
do in the coming months to make 
us a stronger group? 

     I feel this network group, if it is 
going to be serious and not have a 
hidden agenda, should be steered to-
wards improving the moving industry 
services, and to the future trends, to 
include mobility services as an exten-
sion to the moving business. Partici-
pants in this group, as my wish, should 
be mindful to develop their own niche, 
BUT contribute ideas for the overall 
development and improvement in this 
industry. There should not be fear in 
mind that others are there to grab the 
business from somebody else…

Q: Outside of work what are your 
interests and hobbies? 

     Charity work/Rotarian/PH fellow-
ship holder -Partying with friends -and 
above all an avid networker.

Q: What would you like to say to 
your fellow members in one sen-
tence? 

     To decide for yourself if you want to 
be a part of it for quick returns, devel-
op your own by yourself or be a part 
of a worthy group with a long term vi-
sion. To make a difference in the in-
dustry and for your company. 
 



SWIFT is a complete one-stop logistics solutions partner commited to ensure 

our customer’s needs for world class shipping, logistics and supply chain, 

warehousing needs. We can assure you of  a reliable, rapid and flexible personal 

service that will encompass all of  your shipping needs. 

www.swiftfreightintl.com

info@servilerelocations.com

www.servilerelocations.com
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International Relocation

Domestic Relocation

Fine Arts & Exhibition

Vehicle Relocation

Office & Industry Relocation

Storage & Warehouse

http://www.swiftfreightintl.com/
http://www.swiftfreightintl.com/
http://www.swiftfreightintl.com/
http://www.swiftfreightintl.com/
http://www.swiftfreightintl.com/
http://servilerelocations.com/
http://servilerelocations.com/
http://servilerelocations.com/
http://servilerelocations.com/
http://servilerelocations.com/
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MemberI

IncentiveI

Put the GEM Logo on your website to receive $50 USD off next year’s renewal. 
Simply email your website link to info@globalexclusivemovers.com after adding the 

GEM logo. Easy money! 
Offer valid until January 1st, 2019. Restricted to one discount per member. 

Send 3 hashtags to info@globalexclusivemovers.com so 

we can include them in your ads and social 

media posts to increase your SEO presence!

Calling-all-members!
Help us boost your 

SEO presence. 

http://www.swiftfreightintl.com/
http://www.swiftfreightintl.com/
http://servilerelocations.com/
http://globalexclusivemovers.com/


Kuwait City, Kuwait – تيوكلا ةنيدم
Situated at the tip of the Persian Gulf, Kuwait has a population of 4.2 million and a whopping 70% of that figure 

is made of expats. With all of these expats present, there is a huge need for moving and relocation services. 
As Kuwait has the world’s 6th largest oil reserves, a huge percentage of expats are engaged in the oil indus-
try in one way or the other. On top of this, Kuwait is an important ally to the United States and the USA has a 

strong military presence in the country, which generates a lot of opportunity for military moves.

    Kuwait’s international relations does not stop with the 
USA. Kuwait has close bonds with ASEAN countries 
and China and is considered as having the highest lev-
el of political freedom in the region. Another feather in 
Kuwait’s cap is that it ranks first among Arab countries 
in the Global Gender Gap Report and has over 53% of 
women actively part of the workforce.

    Kuwait is the world’s 7th richest country per capita 
and a huge donator to important causes throughout 
the developing world. Kuwait’s economy is petroleum 
based but is also diversifying and making progress 
in the finance sector and is also home to many new 
start-ups. There is also a growing medical research 
sector which has bloomed from Kuwait’s exceptional

International Schools in Kuwait
American International School of Kuwait - business.manager@ais-kuwait.org

British School of Kuwait - hag@bsk.edu.kw
Canadian Bilingual School - admin@cbskuwait.com

Gulf English School - info@ges.edu.kw
International British School - info@ibskuwait.com

Featured City
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With this vast experience and expertise, Al Sawan Company is the smart choice for any of your moving and 
logistics needs. Make the right choice, choose a GEM Mover! Choose Al Sawan Company!

Email: contact@alsawan.com

healthcare system. This, along with Kuwait having the 
highest literacy rate of all Arab nations and having an 
excellent school system, makes Kuwait very attractive 
for expats. 

    Global Exclusive Movers’ Network (GEM) is proud to 
have a GEM Mover in Kuwait City! Al Sawan Company 
is one of the oldest companies in Kuwait and leads the 
way in packing, removals, freight forwarding, shipping 
lines agents, air lines GSA, supply chains, warehous-
ing, exhibition organizing, and GCC trucking services. 
They are also the 1st company to provide packing and 
moving services for the US military and US diplomatic 
missions.

http://globalexclusivemovers.com/
http://alsawan.net/
http://alsawan.net/
http://alsawan.net/
http://alsawan.net/contact/
http://alsawan.net/


www.brshastry.com
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We offer a wide range of international freight forwarding, consolidation and customs 
brokerage services including:

  Door-to-Door Services    Breakbulk
  Household Goods     Custom Clearance
  Removal Services     Assembly & Packaging
  Exhibition Cargo     On-Site Air-Seaport Facilities  
  Export Crating     Comprehensive Insurance  
  Ocean Cargo      Warehousing & Documentation 
  Air Cargo      All risks Insurance
  Air-Sea Cargo

Ambassador Worldwide Movers
Malaysia

Planetwide Relocation
Tel: +603 6259 8833

enquiry@ambassador.com.my

http://www.brshastry.com/
http://www.brshastry.com/
http://www.brshastry.com/
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Moving Matters

Check your website
     Virtually all moving companies have a website, but 
how long has it been since you audited yours? Your 
website is your customer’s first point of contact - ask 
yourself whether it looks modern and appealing. The 
moving process is a chance to declutter: does your 
website reflect this with a clean, simple layout? Con-
sider the user’s experience; are potential clients able 
to navigate your website with ease? Is there a book-
ing system or enquiries form available? Is the infor-
mation displayed up to date? Make sure your website 
gives the best possible first impression of your moving 
business!

Social media? Why bother?
    Social media offers you another avenue through 
which to advertise your moving services. The idea 
is to gain visitors to your website by grabbing peo-
ple’s attention via social media sites (such as Face-
book, Twitter, LinkedIn, etc.), thereby promoting your 
moving services and ultimately increasing revenue 
for your business. When social media users see in-
formation that interests them, they share it across 
their own personal or professional networks, which 

SME Movers: A beginner’s guide to an online presence
Are you putting yourself out there?
    Having spoken to several contacts at local / small and medium sized removals companies, I have found that 
a surprisingly high number rely on word of mouth, client recommendations and limited advertising to seek out 
new customers. Whilst it is fantastic to retain a strong local reputation, more and more removals companies of 
this size are taking to social media in order to realise their ambitions for growth. So, what can the small mover 
do to ensure that they are not left behind in the race to build an established online presence? Hopefully this 
article will give you some starting points…

disseminates the information to a larger audience in 
a ‘ripple effect’. This gets your moving brand more 
views and more customers!

Branding your business
    Branding involves building an exclusive name/im-
age for your moving business which is easily identifi-
able by the customer. This can be achieved through 
advertising with a consistent look. The goal is to main-
tain a unique identity and presence within the moving 
market to interest and retain loyal customers – en-
suring they recommend your services to their wider 
network. Basic branding can be built with a company 
logo, set colour schemes, fonts and overall feel which 
is consistent across all advertising avenues (website, 
van decals, staff uniforms, print ads and social me-
dia).

Find your place
    SME movers sometimes struggle to find their mar-
ket niche. To find yours, the key question to ask is 
what are your flagship services? Are you a domestic 
mover? Perhaps your core focus is residential moves 
rather than corporate/business moves? Are your mov-
ing services focused on a specific geographic area 
or demographic (student moves for example)? Con-
sider the most profitable areas of your business and 
think about how your branding might appeal to your 
core market. It is important to identify your place in the 
moving services market and to target your audience 
accordingly.

Who are you?
    For example, a family moving business involving 
multiple generations and focused on domestic re-
movals within a local radius, may choose to focus 



company branding. Removals is an industry built on 
trust with clients allowing you access to their homes
and businesses – being able to put a human face to 
your company and services will hopefully reassure 
potential clients and encourage them to reach out for 
more info.

Join the community
    LinkedIn already has a vibrant moving industry 
community; there are forum groups dedicated to the 
removals sector with professionals from all over the 
globe discussing industry hot topics and events (from 
industry conferences to the latest surveying technol-
ogy). Alchemy hosts some of the largest and most 
active groups for all of those associated with the mov-
ing industry. It is certainly worth getting online to take 
advantage of these vital industry networking spaces.

Getting started
    Crafting a strong online presence for your business 
is a long term project and a multifaceted task. It may 
be advisable to seek out expert help to get your mar-
keting and branding off the ground to begin with. The 
most important thing to remember, is that once your 
online presence is established it is vital to maintain it 
with fresh content and updates to retain the interest 
of your network. Many businesses employ marketing 
staff precisely for this purpose. Now that this blog has 
given you some basic ideas to get started, the next 
step is to continue your research and get online!
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their branding on a friendly, family orientated feel, with 
images and logos reflective of their traditional heritage 
and history within their local area. A newer, city-based 
mover concentrating on office moves, might choose 
bright, corporate style branding to appeal to corporate 
clients, thus helping the moving business to stand out 
in the bustle of the city. The feel of the branding may 
be more modern with a focus on speed and efficiency. 

Claim your space
    Facebook and LinkedIn are some well-known ex-
amples of the various social media sites offering free 
business pages. The internet is the first place that 
most clients will turn to in order to research moving 
services – make sure they can find you by claiming 
all the available online space; the claiming process 
is usually simple (and free)! When adding informa-
tion to your company social media pages look to your 
website for inspiration; ensure the branding, language 
and appearance of social media pages are consistent 
across your entire online presence (and update these 
regularly)!

Get your staff online!
    Business is increasingly focused on social media. 
Sites like LinkedIn offer opportunities to connect indi-
vidual employee profiles to a company’s page (which 
describes your services and links to your own web-
site). Encourage your staff to build professional on-
line profiles with well-presented photographs and

Article Written By: Katie Smith CIPD at Alchemy Recruitment Ltd. 

https://www.alchemyrecruitment.com/
http://www.removalsjobs.com/
http://www.removalsjobs.com/blog/sme-movers-a-beginners-guide-to-an-online-presence 


Our Services
* Special Packing techniques for high value fragile items
* Expert Advice on Shipping and Custom restrictions
* Supply of Treated Lift Van & Wooden Crates
* Best Network of Agents all over the world
* Special Trained packing professionals
* Safe and on time delivery of goods
* Export of goods to any destination 
* Household & Office Removals
* Supply of Packing Materials
* Door to Door Services 24/7
* General Logistics Service
* Covered Truck Services
* Import Clearance
* Trailer Services

Contact Us
+234 (0) 803 786 0962
+234 (0) 803 230 5287

+234 (09) 291 8103
info@eaglenetnigeria.com
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Offering solutions to our customers,
we always put focus on reliability and 

flexibility!

Services: 
Household	Goods
Diplomatic	moves
Packing,	unpacking,	same	day	debris	removal
Heavy	items	handling
Shipment	insurance	-	hhg/car
Storage	weekend	&	overtime	surcharge
Carpentry,	plumibing,	electrician,	maid	service
Car,	motorcycle,	boat	transportation
Pets	/	Plant	relocation
Visa	and	immigration	support
House	/	Apartment	search
www.mtmfreight.com
info@mtmfreight.com

GEM	Registered	Office	-
A	Division	of	M&TM	Freight	|	Moscow,	Russia

http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
http://eaglenetnigeria.com/
https://mtmfreight.com/
https://mtmfreight.com/


to think removals when they see 
your logo and name. 
Consistency = Customer Confidence
Consistency, if done right, fills 
your customer with confidence. 
If you are seeing advertisements 
for a company with different col-
ors and themes in each ad, does it 
fill you with confidence? Does this 
company stick in your mind? The 
answer is simple: No! If a com-
pany’s marketing and branding is 
unpredictable, it brings that feeling 

Branding Your Company into Your Customer’s Mind! 
It’s time to take your branding to the next level. 

 The removal industry is competitive for medium sized  
companies so it’s important to take advantage of all tools avail-
able to get a head start on your competitors. Your company’s 
brand is very important and can (if maintained correctly) put 
you ahead of your competition. 

 
Identity
First, is brand identity, this is the 
colors you use, the fonts of all writ-
ten materials, wording, hash-tags 
and company slogans.
Brand Guidelines
Next, branding guidelines. These 
are a clear set of rules for your 
marketing team to follow when 
they are putting together ads and 
marketing materials. This ties in 
closely with brand identity and en-
sures that consistency is kept.
Maintain Your Brand
Then comes maintaining your 
brand and showing brand consis-
tency in everything you do with 
your company. This makes your 
company, logo and services syn-
onymous with the industry you op-
erate in. You want your potential 
customers to already be familiar 
with your company. You want them

of concern as it shows inconsis-
tency. Don’t send mixed signals in 
your marketing, Ads and branding. 
Be consistent and be trusted!
Brand Recognition
The final thing is brand recognition. 
You want them to already have you 
in mind for their next move. You 
want your branding to be instant-
ly recognized. We aren’t talking 
globally we are talking about being 
recognized in your city and in the 
GEM Network. Use social media 
platforms, your website, your GEM 
profile page and our magazine to 
make your company’s branding 
seamless across the board. 
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From Our Blog
Advertising Awareness
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    Advertising that doesn’t break 
the bank! - In the competitive world of 
international removals, it’s paramount 
that you advertise smartly! The whole 
point of advertising is to get your ser-
vices known and to attract more busi-
ness whilst also making sure that you 
hit your target audience. The crucial 
factor with advertising is return on in-
vestment. Paying thousands of dollars 
on billboards and industry publications 
is fine as long as you get new business 
out of it. However, with advertising run-
ning to thousands of bucks it can take 
a long time to get that all important re-
turn. So be savvy with your advertising 
campaigns.

     Gaining new business – This is 
the first thing that comes to mind when 
people hear the word ‘advertising’. 
Every removal company out there, large 
or small, is after new business and this 
is the same with any business in any  in-
dustry. To gain new business, we have 
to advertise; it’s as simple as that. But 
don’t just take out an advertisement 
and leave it at that. You need to tackle

advertising head on and look at how 
you can get the most out of each       
advertisement you make. There are so 
many expenses out there, so you need 
to ensure that you don’t spend it all 
on advertising that isn’t reaching your   
target audience. 

    Maintaining your brand aware-
ness – If you look at any famous brand 
out there, you will realize that we are all 
aware of their logos and branding. The 
reason we are aware of these huge 
companies is that they work tirelessly 
to maintain their brand awareness. We 
see them constantly as we are driving 
down the street, watching television 
and walking around the high street. 
These huge multinational companies 
spend millions on this and it works! 
As medium sized removal companies, 
it’s impossible to do the same on the 
same scale but why can’t you develop 
your branding and get your company 
known? You can and you should! Ev-
ery company needs clear branding that 
sticks in the minds of all of the potential    
customers out there. Develop a logo 
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that is relevant to your industry and clear to 
read. Choose the coloring carefully as this 
should be featured in all advertising material. 
If I was to ask you what soft drink company 
springs to mind when I say red and white you 
will all know exactly who I am talking about! 
Colors and logos are important but there is 
more. With the world being infatuated with so-
cial media, it is important to get on this band-
wagon with your advertising. 

    #Hashtag your company – Hashtags are 
important in the world of social media. 
Hashtags are a fantastic SEO (Search Engine 
Optimization) tool that help to increase your 
web-traffic. They also help your branding 
and should be clear and used with any social      
media post!

#GEM  #GEMmover  #Removals
#GlobalExclusiveMoversNetwork 

#BeExclusive 
#GEMexclusivemover 
#InternationalMoving

    Global Exclusive Movers’ Network (GEM) membership costs 
you 595 USD for the 1st year and 995 USD for each year af-
ter. For this great price you receive unlimited advertising in our 
GEM Movers’ Magazine. This publication goes out to remov-
al companies globally, International schools and a whole lot of 
other potential customers. 

    This unlimited advertising helps you to achieve the goals laid 
out in this blog post and will help you reach a wider audience 
while also being a member of this growing group of removal 
professionals. Take a look at the adverts from our members 
throughout this issue and you can see clear branding. I think 
you would agree; a Global Exclusive Movers’ Network (GEM) 
membership makes sense! 

#BeExclusive
#GEMmover
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Member News

Kellys Express is looking good 

New look of their warehouse and ISO 9001:2015

FRONTLINE Connects Bahrain 
 
Bahrain’s rapidly growing transport and logistics market will be the main focus of a 
conference in the kingdom next month.
Bahrain offers the shortest routes for cargo distribution within the Gulf States, in 
particular to Saudi Arabia.
Now the border crossing issues for trucks have been overcome, the economic centers 
of Kuwait and Saudi Arabia can be reached within 24 hours. Numerous companies 
are currently considering the establishment or the expansion of activities in Bahrain.

http://frontlinerelo.com/
http://frontlinerelo.com/
https://www.facebook.com/PTKellysExpress/?__tn__=kC-R&eid=ARCHMXy0k96wH0wqDvKm_6lHeAu37uDCvlk4FxPof2QkkQWa2gQHkIkv4e8smOFIDzVIBPWdztCixZdZ&hc_ref=ARQmtPBICgTLm8bs_63euwR3N-rY59QRIeNjX5AgPi37wYENWKiNU5nfY8BOzPuSi8s
https://www.facebook.com/PTKellysExpress/?__tn__=kC-R&eid=ARCHMXy0k96wH0wqDvKm_6lHeAu37uDCvlk4FxPof2QkkQWa2gQHkIkv4e8smOFIDzVIBPWdztCixZdZ&hc_ref=ARQmtPBICgTLm8bs_63euwR3N-rY59QRIeNjX5AgPi37wYENWKiNU5nfY8BOzPuSi8s
https://www.facebook.com/PTKellysExpress/?__tn__=kC-R&eid=ARCHMXy0k96wH0wqDvKm_6lHeAu37uDCvlk4FxPof2QkkQWa2gQHkIkv4e8smOFIDzVIBPWdztCixZdZ&hc_ref=ARQmtPBICgTLm8bs_63euwR3N-rY59QRIeNjX5AgPi37wYENWKiNU5nfY8BOzPuSi8s
http://frontlinerelo.com/
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GEM	Registered	Office	-	Dubai,	Bahrain
#FrontlineRelocations	

#ServicesUnlimited	
#PackersMovers
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http://alsawan.net/


Content

Global Giving Update

Read more infomation at: 
https://www.globalgiving.org

It is important to give back and now GEM have continued contributing to GlobalGiving to 
support worldwide issues important to our members. Last August, GEM members selected 

the Indonesia Earthquake Relief Fund for GEM’s 
featured charity. 

What Happened: 
The	 island	 of	 Lombok,	 home	 to	 more	 than	
3.3	million	 Indonesians,	was	 struck	 by	 a	 7.0	
magnitude	earthquake	on	August	5,	claiming	
563	lives,	injuring	more	than	1,000,	and	caus-
ing	more	than	400,000	residents	to	flee	their	
homes	 in	 search	 of	 safety.	 The	 earthquake,	
the	 strongest	 ever	 to	 strike	 Lombok,	 caused	
widespread	 damage—80%	 of	 structures	 in	
North	Lombok	were	reported	as	either	dam-
aged	 or	 destroyed	 and	 three	 of	 the	 island’s	
bridges	 collapsed.	 The	 powerful	 earthquake	
also	 resulted	 in	 significant	 damage	 to	 the	
nearby	islands	of	Bali	and	Sumbawa.

Where the Money Goes: 
As	reports	of	the	devastation	made	their	way	around	the	world,	support	from	more	than	750	generous	donors	
like	yourself	streamed	in	to	support	our	vetted,	community-led	nonprofit	partners	assisting	survivors	on	the	
island.	Thanks	to	your	generosity,	our	partners	have	been	able	to	deliver	vital	aid	to	those	in	need:

• Yayasan Bukit Kehidupan Ungasan,	working	in	coordination	with	IndonesiaAid,	has	provided	medical	
supplies,	food,	and	temporary	shelter	to	survivors	on	Lombok,	and	has	built	temporary	water	storage	tanks	
and	distribution	systems	to	provide	water	to	areas	where	service	has	been	disrupted	by	the	earthquake.	
They’ve	also	arranged	for	caravans	of	volunteers	to	assist	with	clean	up	and	construction	of	temporary	housing	
until	long-term	community	recovery	plans	are	in	place.

• Yayasan Ekoturisme Indonesia	is	focusing	on	the	damage	in	Bali,	where	they’ve	constructed	emergency	
houses	made	from	bamboo	with	zinc	roofs.	They’ve	also	distributed	mattresses,	pillows,	woven	floor	mats,	and	
bed	linens	to	support	newly	homeless	families	living	in	emergency	housing.

Thank	you	for	making	the	generous	and	smart	decision	to	donate	cash	to	support	locally	led	relief	and	recov-
ery	efforts.	As	recovery	efforts	continue,	we’ll	keep	you	updated	on	the	progress	being	made	by	our	nonprofit	
partners	in	the	months	ahead.

Warmly,
Will	Frechette	+	the	GlobalGiving	Team

GEM GIVES BACK...UPDATE!
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Collapsed mosque in North Lombok after the quake. 

http://globalexclusivemovers.com/corporate-partnership-opportunities/
https://www.globalgiving.org
https://www.globalgiving.org/projects/indonesia-earthquake-relief-fund/
https://www.globalgiving.org/
http://globalexclusivemovers.com/


Corporate Partnership
Global Exclusive Movers’ (GEM) Network is looking for industry partners. By partnering 

with us we will help you reach potential customers across the globe. 

Sapphire - 1,500 USD
   * Full page Ad for 12 months.
   * Dedicated page on our website with  
      hyperlinks to your website.
   * Your hyper-linked logo on our website.
   * 1 free attendee at our annual meeting.
   * Dedicated meeting table at the event.
   * 20 minute presentation spot at event.
   * Roll-ups with your branding at event.

  

Opal - 500 USD
   * Full page Ad in every GEM magazine  
      for 12 months.

Emerald - 1,000 USD
   * Half page Ad for 12 months.
   * Dedicated page & hyperlinked logo on 
      our website. 
   * 1 free attendee at our annual meeting.

Diamond - 2,500 USD
   * Double page spread in every GEM magazine for 12 months.
   * Dedicated page on our website & hyperlinked logo to your website.
   * 2 free attendees at our annual meeting.
   * Dedicated meeting table, display booth & 20 minute presentation at the event.
   * Roll-ups with your branding on display throughout the event. (Your company provides)
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New Members

Frontline Relocations - Bahrain
Ambassador Worldwide Movers - Kuala Lumpur

http://globalexclusivemovers.com/corporate-partnership-opportunities/
http://globalexclusivemovers.com/corporate-partnership-opportunities/
http://globalexclusivemovers.com/corporate-partnership-opportunities/
http://globalexclusivemovers.com/corporate-partnership-opportunities/
http://globalexclusivemovers.com/corporate-partnership-opportunities/
http://globalexclusivemovers.com/corporate-partnership-opportunities/


Global Exclusive Movers’ Network Limited

Address :
20th	Floor,	Central	Tower	
28	Queen’s	Road,	
Central	Hong	Kong

Email :
info@globalexclusivemovers.com
finance@globalexclusivemovers.com	
events@globalexclusivemovers.com

#GlobalExclusiveMoversNetwork


